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P a r t n e r s in Success 

Bhorti celebrates its tie-up with IBM; 
In the picture are Dr.jai Menon, 
Mr. Tim Shaughnessy - VP, IBM 
GhbalServices, Asia Pacific, Sun/7 M/tto/, 
Ms. Colleen Arnold - CM, IBM 
Communications Sector, Worldwide, and 
Akhil Gupta 

bharti 
buUvig partfwsrap* 

Chairman's message to 
Team Bharti 

Dear Colleagues, 

The last few months have been ex t remely fast paced fo r us at Bhart i . W e have witnessed 

unprecedented g r o w t h in the mobi l i ty business, coupled w i t h equally impressive results f r om 

ou r w i re line business. In what was the most challenging year fo r the te lecom industry, Bhart i 

has once again demonst ra ted s t r o n g g r o w t h and has shown prof i ts fo r the year 2003-04. 

Dur ing the year, Bhart i made significant progress towards its goal of being the preferred 

prov ider o f t e l e c o m services. The Company signed a three-pronged agreement w i th I B M fo r 

the consol idat ion, t rans fo rmat ion and management of comprehensive IT in f rast ructure, and 

fo r jo in t ly developing IT and te lecom solut ions fo r the Indian market . For the management of 

its mobi le ne two rk in 14 circles, Bhart i entered into a par tnership w i t h Ericsson,and is wel l on 

course t o enter in to similar partnerships in the rest of its mobi le circles w i th o the r vendors. 

A l l these unprecedented moves, implemented in the interest of ou r customers, are sure t o 

rewr i t e the rules of the te lecom industry, no t only in India, but also across the wor ld . I believe 

that if we cont inue t o innovate and run at the cur ren t pace, we wou ld be wel l on our way t o 

become the most admired te lecom company in the wo r l d . I say this w i th a lo t of convict ion; 

post my visit t o the GSM W o r l d Congress at Cannes this year. A t the Congress, it was evident 

that te lecom companies which have internal ised and adopted the thought process -

L e a d e r s h i p t h r o u g h S p e e d & Innovat ion , are the ones which have clearly taken the lead. 

O n the long-distance f ron t , IndiaOne has done remarkably well . In just about 2 years since it 

s tar ted its operat ions, the Company has already crossed an annual tu rnover of Rs. 1,000 crores, 

a f i rs t fo r any Bhart i Company. O n the broadband and data f ron t , Bhart i has jo ined the 

internat ional SEA-ME-WE-4 cable consor t ium. Looking at the manufactur ing end, Bhart i 

Teletech's strategic alliance w i t h At l inks t o manufacture GE phones fo r global expor ts , 

reaff irms the o ld adage-Ifyou are the best, then the world comes to you. 

W i t h so much promise and potent ia l shown by all the businesses, the next big challenge fo r 

team Bhart i is t o clearly come ou t as a w inner in del ighting the customer. The only way t o 

achieve this wou ld be t o f i rs t feel the pain of the customer, and then back i t up by doing all the 

basics r igh t , to make a di f ference in his / her life. 

This ent i re process is very addictive... the onus lies on each one of us t o spread it all around. In 

fact ,adopt ion of a customer-cent r ic approach, compl imented by high employee morale, are the 

prerequisi tes fo r making Bhart i emerge as a w o r l d class te lecom services company. 

M 
Best wishes, 

Sunil Bhart i Mi t ta l 



Bhart i is one of Asia's Best Companies 
In a recent poll by Finance Asia, Bharti Tele-Ventures figures amongst the best in several 
categories. It has been deemed 3rd in Best Investor Relations, 5 th in Best Managed 
C o m p a n i e s and 5 th in Best C o r p o r a t e Governance. 

What 's more, Akh i l G u p t a has been selected as the Best C F G (3rd rank), while Sonal 
Kapasi is the Best IR Representat ive (I st rank). 

Kudos to them! Needless to say,their success is a result of the support of their hard-working 
Teams. 

FinanceAsia 

lAirlS 
Express Yourself 
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O n e of Asia's Top Telecom Companies is an Indian 
called Bhart i 
In a recent issue of Euromoney , Bharti achieved the dist inction of being placed amongst Asian 
Telecom giants, in the Eighth Asian Company Rankings. Based on surveys conducted by market 
analysts at major banks and research insti tut ions in Asia, where 699 companies were 
nominated, Bharti had the honour of being in the top t w o in both cel lular and fixed-l ine 
services,behind its partner,SingTel of Singapore,in both instances. 

This stupendous achievement could not have come about w i thout the support of Bharti's 
customers, shareholders,channel partners,and each and every member ofTeam Bharti. 

CRiSi 

CRIS IL assigns the Highest 
G V C Rat ingto Bhart i 
A ' C R I S I L G V C Level 1' rating has been 
assigned to BTVL. This Governance and Value 
Creat ion (GVC) rating indicates that the firm's 
capability w i th respect to creating wealth for all 
i ts s takeho lde rs , w h i l e a d o p t i n g sound 
corporategovernance pract ices, isthe highest. 

According to CRISIL, the rating reflects the 
strong strategic direct ion and management 
oversight provided by BTVL's Board, aided 
significantly by the inclusive style of the 
Chairman and Managing Director , the meaningful 
contr ibut ion of the Independent Di rectors to 
the Board's functioning, the strong capabilities of 
the operating management as reflected in the 
Company's leadership in its core business area, 
and adoption of the highest standards of 
disseminat ion of co rpo ra te , financial and 
operational information to all stakeholders. 

bharti O 



Sunil Mittal and Ms. Colleen Arnold - CM, IBM 
Communications Sector, Worldwide, are all smiles as 
they hold aloft the memento that symbolises the 
landmark agreement between Bharti and IBM 

Bhart i 
Partners 
with 
Success! 

bharti 

T h e Three-Pronged Init iat ive wi th IBM 
In March, Bharti and IBM India reached a historic agreement wherein IBM wil l Consol idate , 
T rans form and Manage Bharti's comprehensive IT infrastructure and applications. 

The f irst-of-a-kind "Business T rans format ion" a g r e e m e n t between Bharti and IBM 
encompasses three elements. The f irst part of the agreement includes a one-of-a-kind 
initiative to consolidate, t ransform and manage comprehensive InformationTechnology (IT) 
infrastructure and applications. S imply put , B T V L will outsource its hardware , 
sof tware and I T services r e q u i r e m e n t s to IBM. This would include all customer-facing 
IT applications,such as bil l ing,customer relationship management (CRM), data warehousing, 
and much more. 

The second part the agreement involves the pursuance of jo int go-to-market opportuni t ies 
and avenues for selling value-based services in the areas of communications, IT services and 
convergence. This seeks to bring together Bharti's leading-edge network and integrated 
commun ica t i ons serv ice- _ 
prov ider capabilities w i th 
I B M ' s u n p a r a l l e l e d 
Innovation and technology 
leadership. 

To f u r t h e r c e m e n t t h e 
par tnersh ip , I B M India 
has chosen Bhar t i to be 
its pre fer red supplier of 
t e l e c o m m u n i c a t i o n 
services, such as bandwidth, 
satellite connectivity, last-
mile wireless and wire line 
access, and n a t i o n a l & 
international long distance 
commun ica t ion so lu t ions. 
This relationship wi l l allow 
IBM to leverage Bharti's 
u n p a r a l l e l e d 
t e l e c o m m u n i c a t i o n 
capabilities across wireless 
and wi re line services. 

Dr.Jai Menon, Mr. Tim Shaughnessy - VP, IBM Global Services, Asia Pacific, 
Sunil Mittal, Ms. Colleen Arnold - GM, IBM Communications Sector, Worldwide, 
Akhil Gupta and Mr. Abraham Thomas - MD, IBM India, at the historic signing event 



ERICSSON ^ 

bhnrti 

ERICSSON S 

lilding te/ec'- . building telec( 
/ > ng partnerships 

ERICSSON S 

b h o r i i 

Mr.Jan Campbell,Akhil Gupta, Mr.johan Wiberg, Manoj 
Kohli and Don Price at the signing ceremony of the 
Bharti tie-up with Ericsson 

A typical undersea cable 

A n Enterprising Endeavour wi th 
Ericsson 
Prior to the announcement wi th IBM, Bharti also announced a 

strategic partnership wi th Ericsson. This agreement was towards the building and managing of 
"MEGA" networks. The three-year service agreement wi th the largest supplier of mobile 
systems is all-encompassing, involving management, maintenance, quality assurance and 
capacity expansion across AirTel 
Networks. This includes networks 
in existing circles of Delhi, Haryana, 
Punjab, Himachal Pradesh, UP 
(West),Andhra Pradesh,Tamil Nadu, 
Chennai, Karnataka & Kerala and the 
three newAirTel circles of Rajasthan, 
UP (East) and Jammu & Kashmir. 

The f i rst-of- i ts-kind initiative in the 
w o r l d wi l l eventually result in 
providing congestion free networks 
w i t h seamless c o v e r a g e and 
enhanced quality to millions ofAirTel 
customers in over 1650 towns and 
cities across the 13 Circles. The 
agreement also provisions for taking 
over of c lose t o 250 Bhar t i 
employees by Ericsson. 

Mr. Jan Campbell and Akhll Cupta shake hands to seal the 
first-in-the-world partnership 

A n undersea t rys tw i th S E A - M E - W E - 4 
Bhar t i also announced its agreement to join the South EastAsiaMiddle EastWestern-Europe-
4 (SEA-ME-WE-4) consort ium along wi th I 5 otherglobal telecom operators. 

As a consti tuent member, Bharti would joint ly develop and own the 20,000 km.-long next-
generation cable system, which is expected to provide a major boost to service the broadband 
and data requirements. The state-of-the-art undersea cable connecting India wi th Europe, US 
& the Far East, wi l l support telephone, Internet, multimedia and various other broadband and 
data applications. Bharti has invested US$ 40 mil l ion in the project, which is expected to be 
complete by the th i rd 
quarter of2005. 

This is the second major 
international initiative by 
Bhart i in the data & 
broadband space, after 
t h e i n s t a l l a t i o n and 
successful commissioning 
of the N e t w o r k 121 project 
in p a r t n e r s h i p w i t h 
S ingTe l . T a l k i n g o f 
advantages, SEA-ME-WE-
4 wi l l complement the 
N e t w o r k i2i cable by 
providing redundancy to 
Bha r t i ' s i n t e r n a t i o n a l 
v o i c e & da ta se rv i ces . The SEA-ME-WE-4 Cable route 

bharti O 



RAKESH B MIHAL 

Rakesh Mi t ta l takes over as CM ( N R ) 
C h a i r m a n 
Rakesh M i t t a l t o o k over as the C h a i r m a n , C o n f e d e r a t i o n of 
Ind ian Indust r ies (CM), N o r t h e r n Region, on 8th Apr i l , 2004. He 
spoke t o Bhart lToday in his new role and out l ined his vision fo r CM's 
N o r t h e r n Region. 

B T : W h a t wi l l be t h e focus of C l l in t h e n o r t h , f o r t h e n e x t 12 
months? 

R M : We have outlined "Competitiveness of India Inc - Gearing for 
Growth" as the theme of the year for the North. We would be leveraging 
synergies within the region, to further enhance competitiveness and the 

quality of life in the region. During the year, there will also be a thrust on action and activities at the state 
level. 

B T : W h a t a r e your p r i o r i t i e s for t h e year 2004-05? 

R M : We have formulated a 10-point agenda for the North for the year, which includes at least 8% 
economic growth and 10% industrial grov/th. There are six other thrust areas that we have identified for 
the year. Among them are industrial, agricultural, regional & state competitiveness, business & social 
development and membership services. These priorities would be taken forward through 15 sub 
committees. 

B T : C o u l d you p lease e l a b o r a t e on y o u r vision of a C o m m o n E c o n o m i c Z o n e for t h e 
N o r t h ? 

R M : CH's vision for a Common Economic Zone in the North, encompasses not only the abolition of 
multiple tax structures and free movement of goods, but also the sharing of best practices and 
innovations across the region. 

bharti 

Kurt Hellstrom joins the Bharti Board 

Kurt He l ls t rom joins the Bhart i Board 
Welcome to our family! K u r t H e l l s t r o m , f o rme r President and W o r l d Chief Executive of the 
over US$ 14 Bn dol lar te lecom giant Ericsson, v/as inducted into the Board of D i rec to rs of 
Bhart i Tele-Ventures. He brings a weal th of exper ience in the arena of mobi le space, having 
recent ly re t i red af ter 19 years w i t h Ericsson, where he held various posi t ions, including that of 
a member of the co rpo ra te execut ive team since 1990. Ku r t is also a Non-Execut ive member of 
the Board of At las Copco and of the SwedishTrade Counci l , and a senior advisor t o the Investor 
G roup (one o f t h e t w o main owners of Ericsson). 

Harish Dua is Bharti 's Sr.VP, Internal A u d i t and Chief 
Compl iance Off icer 

Harish Dua jo ined Bhart i as SeniorVice President - Internal Aud i t 
and Chief Compl iance Off icer. He wi l l be repor t i ng t o the Chairman 
and Group Managing D i r e c t o r and Chairman - Internal Aud i t 
Commi t t ee . 

Harish is a C A f rom the Inst i tute of Char te red Accountants in 
England & Wales (1982), and a Cer t i f i ed Public Accountan t f r o m 
Amer ican Inst i tute of CPA's, USA (1987), besides having an MBA 
f r o m the Univers i ty of Connect icu t . He brings w i th him over 24 
years of r ich w o r k exper ience. 

Harish commenced his career in 1978 w i th Harper B room Rober ts 
and has also w o r k e d in several major organisat ions abroad. Pr ior t o 
jo in ing Bhart i , Harish was w i t h Pepsi Foods, as Vice President -
Finance, N e w Business. 

1 
Harish Dua is Sr. VP, Internal 
Audit & Chief Compliance 
Officer 

He is marr ied t o Pami and they have a son,Agam. 



N e w Leaders at Mobil i ty 
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G. Ravindran, CHRO. 
Mobility Leaders 

G. Ravindran is Chief H u m a n 
Resources Off icer - Mobi l i ty 
Leaders Group 

G. Ravindran joined BTVL as Chief 
Human Resources Off icer - Mobi l i ty 
Leaders Group, and reports to Manoj 
Kohli. An MA (PM & IR) f rom Tata 
Institute of Social Sciences and an M.Phil 
f rom Bombay University, he has a diverse 
and rich wo rk experience of more than 
25 years. 

The various organisations he has worked 
with, include L ip ton,ANZ Grindlays Bank, 
Blue Dar t and Pepsi. Ravi has joined us 
f rom Ernst & Young, Mumbai, where he 
was D i r e c t o r - H u m a n Resources. 

He Is married to RohinI and has 2 children 
Varun {17yrs) andVrlnda (22yrs). 

Jayant Khosia joins Bhart i as 
Mumbai 's new C E O (Mobi l i ty ) 

Jayant Khosia joined Bharti as C E O , 
Mumbai, In March 2004, and reports to 
Manoj Kohll. His earlier appointment 
was as Regiona l V i ce P res iden t , 
Operations,Mumbai,In Coca Cola India. 

Jayant Is an engineer f rom Delhi College 
of Engineering and holds a Masters In 
Business Administ rat ion f rom Indian 
Institute of Management,Ahmedabad.He 
enjoys a diverse w o r k experience of 18 
years, both In India and abroad. Starting 
out In 1986 wi th SmIthKllne Beecham 
Consumer Brands Ltd., he has worked 
for several large reputed organisations 
like G i l l e t te and D H L W o r l d w i d e 
Express. 

l A i r i S l 
Express Yourself 

]ayant Khosia, CEO, 
Mumbai 

k 
Shantanu Banerjee, Chief 
Human Resource Officer 
(CHRO), Irtfotel Leaders 
Group 

Deepak Khanna, COO -
UP (West), Bharti Infotel 

Infotel's N e w Leaders t ® u c h t e l 

Shantanu Baner jee is Infotel's new C H R O 

Shantanu Banerjee has been appointed as the Ch ie f H u m a n Resource Of f icer ( C H R O ) , 
Infotel Leaders, and wi l l be report ing to Badrl Agarwal. Shantanu Is an MBA f rom XLRI, 
Jamshedpurand holds a B.Com (Hons) degree f rom St.Xavlers College, Kolkata. 

He brings w i th him a diverse wo rk experience of 23 years. He started his career in 1981 wi th 
Tata Steel and has also worked in Pepsi as Vice President, Human Resources & Corporate 
Affairs. Prior to joining Bharti, he was Executive Vice President, Human Resources & 
Corporate Services,at Electrolux Kelvinator Ltd. 

Shantanu is marr ied to Anita and they have one son,Shivaji ( I 7 years). 

Sonjoy Mohanty takes on the mant le of Chief 
Marke t ing Officer, Bhar t i Infotel 

Sonjoy Mohanty has been appointed as the Ch ie f M a r k e t i n g Off icer , 
Bhar t i Infotel,and wil l be report ing to Badrl Agarwal. He Is an alumni 
of the Indian Institute of Management, where he completed his Post 
Graduate Diploma in Management. Sonjoy brings w i th him a rich 
experience of 17 years. 

He started his career In 1987 wi th Asian Paints and subsequently 
joined Bharat Shell as their Regional Manager Prior t o joining Bharti, 
Sonjoy had a three year stint w i th Escotel as Chief Off icer - Customer 
Acquisit ion and Retention, heading the Sales, Marketing & Customer 
Care functions for the company. 

He Is marr ied to Suniti and lives in Delhi. 

Deepak Khanna is Infotel's new C O O 

Deepak Khanna has been appointed as C O O - U P ( W e s t ) , Bhar t i Infotel , and wil l be 
report ing to Rajiv Kohli. He wi l l be responsible for successful roll ing out of launch operations 
and building a profitable access business In UP (West), starting w i th Noida and moving on to 
select regions offering high revenue potential. 

An MBA in marketing f rom Symbiosis Institute of Management Studies, Deepak brings w i th 
him an experience of 17 years In the telecom and service Industry, of which 8 years has been 
spent in core telecom. Prior to this assignment, Deepak was COO, Escotel, where he was 
responsible for building profitable GSM projects. He successfully led India's largest radio 
paging network - DSS Mobile Communicat ion L td . - as Head, National Sales Operations. 

Deepak and his wife Anita, have two daughters, Pooja (12) and Nikita (8). 

bharti O 

Sonjoy Mohonty , Chief 
Morketmg Officer, Infotel 



Bhart i hosts the 3rd Fixed 
N e t w o r k Meet ing 
The Big Guns in Fixed Line operat ions got toge ther in the 
3rd Fixed N e t w o r k Meeting, hosted by Bhart i in N e w Delhi 
in early March 2004. The meet ing marked the f i rs t 
anniversary of col laborat ive ef for ts by S ingte l , S ingte l 
O p t u s , B e l g a c o m , G l o b e , N C I C and P T T e l k o m . Badri 
Aga rwa l w e l c o m e d eve ryone and k icked o f f t he 
presentat ions on Special Interest topics, like W I F I 
A l l i a n c e , B r o a d b a n d W i r e l e s s , S i x S i g m a 
I m p l e m e n t a t i o n , R e g i o n a l I P T e l e p h o n y 
Deve lopment , e t c . , f ocus ing mainly on sharing of business 
oppor tun i t ies , key learning and innovative ideas. 

Bilateral meetings were the o rde r of the second day, 
b e t w e e n t h o s e i n t e r e s t e d in d iscuss ing business 
oppor tun i t ies . The delegates also enjoyed a t r i p t o Agra, 
and are commi t t ed fo r the 4th Fixed N e t w o r k Meeting this 
coming September in the Philippines. 

Sunil Mittal and Badri Agarwal address an august gathering at the 3rd Fixed 
Network Meeting, hosted by Bharti 

Six S i g m a i m p l e m e n t a t i o n a t B h a r t i 
In fo te l 
Six Sigma, a strategic problem-solv ing approach t o improve business 
operat ions, is making its mark at Bhart i 
Infotel. It has clearly emerged as a means t o 
improve quali ty whi le reducing costs. The 
init iat ive was f i rs t ro l led ou t at Bhart i in 2002, 
and resul ted in annual ised savings t o t h e 
t u n e of Rs. I 30 mi l l ion . However, now the 
pro jec ted annualised savings fo r the next 
year is Rs. 600 mi l l ion , wh ich is qui te 
substantial by all accounts. 

A p a r t f r o m cost savings, the Six Sigma 
ini t iat ive at Bhart i has a t t rac ted Nat ional & 
Internat ional recogni t ion fo r the Company. 
O n 12th March, 2004, at a wo rkshop 
organised jo int ly by CM & GE in Kolkata, 
Bhart i Infotel was ident i f ied as a model 
example of Six Sigma implementa t ion in the 
service indust ry in India. 

t«uchtel Soaring like an Eagle! 
in March,Touchtel crossed the magical 6 , 0 0 , 0 0 0 c u s t o m e r m a r k in its ever spirall ing rise t o 
the skies, having made loyalists of an addit ional 2 lakh customers in just the last 9 months! 
Announc ing the incredible achievement, Badr i A g a r w a l said, "Touchtel is committed to 
understand the telecom needs of its customers and accordingly provide customised solutions through a 
combination of cutting-edge technology and world-class service." 

W a h Touchtel! 

W h e n it comes to S e r v i c e Qua l i ty ,Touch te l has always been at the fo re f ron t in providing 
outstanding innovative and p ioneer ing services,in an unassuming, matter-of- fact manner.These 
quiet ef for ts were recent ly recognised by India's highest au thor i ty - the T e l e c o m 
R e g u l a t o r y A u t h o r i t y of Ind ia ( T R A I ) . It has heaped accolades onTouchte l f o r providing 
super ior and standardised services, in its r e p o r t on Quality of Service provided by Basic Service 
Operators. 

Touchtel has pe r fo rmed exceedingly wel l on various parameters, including those of Instant 
N e w Connect ion , Low Mean T ime To Repair and Fault Repair by next wo rk ing day. Its 
Cus tomer Care has also been praised fo r promptness in closures and addit ional facilit ies. 

TeamTouchtelcan defnitely pat itself on its back! 



Expansion on a Megascale! 
Bhar t i is all set to connect over 2300 towns in 2004-05, 
heralding new and exciting levels in connectivity across the land, 
having been awarded the licenses for 6 new Circles.And to maintain 
its high standards in customer service, Bharti is scaling up its 
ne twork capacity, t o easily handle over I I mil l ion customers and up 
to 4 bil l ion call minutes per month! No one wil l ever experience call 
drops or congestion for quite some t ime to come. When you add to 
tha tadoub l ingo f i t sce l l sites to 10,000 across Indiaand makingfully 
functional 53 Mobile switching centres, Bharti is achieving awesome 
proport ions. 

Don Price, jagdish 
event announcing 

Kini, Manoj Kohli and Awl Bindal at the 
the Mega-Expansion plans AirTel , India's First 

G S M O p e r a t o r to 
provide Cel lular 
Services in all 
the 23 Telecom 
Circles in the 
country 
A i r T e l c u r r e n t l y p r o v i d e s 
mobile services in 15 Circles and 
has also acquired licenses to 
provide mobile services in 5 new 
Circles of Bihar, West Bengal, 
Orissa,J&K and UP (East). In addition, 
A i rTel has also entered in to an ; 
agreement to acquire Hexacom, which 
operates its mobile service in Rajasthan 
and also has a license for the N o r t h East. To 
complete its All-India footpr in t , AirTel 
recently applied for a unified access license 
to commence its service in Assam. 

Existing Circles 

I New Circles 

Making the C u s t o m e r Emperor ! 
It's a new high for AirTel, as it puts in place a C u s t o m e r Service De l ivery T e a m ( C S D ) , in 
line wi th Bharti's prime objective to move f rom a transactional to a relationship approach wi th 
its valued customers. This pioneering ef for t is much lauded as it offers amazing firsts, touching 
new heights of excellence in customer care: Anyt ime, Anywhere access for all AirTel Post-paid 
subscribers via a 24-hr to l l - f ree A i rTe l C u s t o m e r C a r e number , 
common across India - v iewing m o n t h l y bills and conducting 
transactions on-line - subscribing to any of AirTel's premium Va lue 
A d d e d Services (VAS), even while roaming - A n y t i m e Bill ing 
In format ion ,a fully automated service. 

What 's more, customers can log on to www.ai r te lwor ld .com and 
discover agalaxy of interactive features on its website. 

T h e A . R. Rahman Pot of Gold 
The Calcutta Ad Club recently deemed AirTel's A . R. Rahman T V C o m m e r c i a l as Best 
amongst the Best! In a nationwide survey conducted across a database of 6,500 consumers 
by Indiaca Research In Mumbai, Delhi,Chennai, Bangalore, Kolkata and Hyderabad,the Rahman 
TVC was one of those short- l isted in the consumer services category, giving Bharti just 10 
minutes to present its case to the jury. 

That and parameters like recall , l ikeabil ity, comprehension, etc., contr ibuted towards 
making theTVC eligible for facing a Q & A session wi th the audience and jury. Kudos to Bharti for 
emerging wi th flying colours, as the Rahman film won the Gold! A n acid test has never been 
enjoyed so much! 

b h a r t i 
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Manoj Kohli and AtuI Bindal at the launch of Aisi 
Azadi aur Kahan? 

Wheeizz! The cafe with a colourful difference! 

Aisi Azad i aur Kahan?! 
This January, A i rTel chalked o u t an innovative, new exper ience in mobi le telephony 
fo r its prepaid customers in India, drastically slashing the cost of staying mobi le f r om 
Rs. 300 t o a new low of Rs. 50 only! The exci t ing propos i t ion , branded Easy C h a r g e 
and posi t ioned as A is i A z a d i a u r Kahan, offers a highly f lexible choice, and that t o o 
on a 24x7 basis! Recharges are now available in any AirTel Circ le, even via SMS and 
ATM. Best of all, hard-to-bel ieve t ie-ups w i th Mo to ro la and Samsung, al low 
customers t o g o mob i lea t just Rs. 1499 and Rs. 1999!! 

And in February, even more punch was added w i t h a slew of EXTRA benefits - full 
talk t ime on recharge coupons of Rs. 1080 and Rs. 3240 denominat ion, and much 
more ! 

Cricket Premi? Just Scroll down on your 
mobile. . . 
Imagine! Diehard cr icket fans have been granted a boon.To comp lemen t t he lifestyle 
of the fast and the fur ious, Ai rTel in t roduced a L ive C r i c k e t Scro l le r on mobi le 
phones dur ing the ongoing Indo-Pak series.The fantastic features include automat ic 
updates every few seconds, bowl ing and batt ing analyses, charts and graphs, run 
rates,and much more ! 

Best of all, i t was available t o those w h o travel led t o Pakistan, as AirTel also launched R o a m i n g 
in Pal<istan, a f i rs t fo r any mobi le service prov ider In the country , after signing a bi lateral 
roaming agreement w i t h M o b i l i n k of Pakistan. 

Manoj Kohli and Vinod Sawhney evince keen interest in the race car at Wheetzz 

Deepak Culati with Tanushree Shankar and her daughter 
actress and danseuse 

Chandigarh & 
N o r t h 
P r e s e n t i n g B h a r t i ' s 
F i r s t T h e m e C a f e 
Whee/zz 

Watering Hole? Rejuvenating 
Rendezvous? Entertainment 
Centre? Dining Hall? 

Whee izz is all that and more ! 
Built around a F o r m u l a I 
theme, replete w i t h Tran 
Slides,Traffic Lights, a Race Track, and an actual Race Car, dining has never been so innovative 
and excit ing! There's a l ibrary, a dance f l oo r -cum-en te r ta inment area, pool, carrom, chess, a 
ful ly-equipped s ta te-o f - the-ar t gym, shower rooms, channel music, 2 D V D systems, aTV, hot & 
cold d r ink vending machines...one starts t o w o n d e r wha t isn't there! ! 

And it's all been conceived in-house by the HR team, an e f fo r t that speaks volumes about how 
much Bhart i cares fo r the wel l being and product iv i ty of its team members. Care to match this 
anyone? 

Kolkata 
W e are 2! 

Reach ing o u t t o t h e C o m m u n i t y To celebrate its 2nd Anniversary in 
unique fashion, A i rTel Kolkata chose t ru ly innovative ways t o mark the 
special occasion.A C o n f i d e n c e Plan fo r the hearing and speech impaired 
was launched, of fer ing unl imi ted free local SMS usage at only Rs. 99 per 
month . Also, a display sect ion was prov ided fo r Si lence, an N G O str iv ing 
towards the creative fu l f i lment and self-sufficiency of the deaf, in the 
exclusive AirTel Connec t shop on Lindsay Street, Kolkata. It was inaugurated 
by Ms.Tanushree Shankanthe renowned danseuse,and Deepak Gulat i . 

A grand event fo r employees was held at the RCGC lawns, where Ms. and M r 
AirTel - Debjani Das (Business Operat ions) and Vishal Sighal (Sales) - were 
gorgeous winners in a fun-f i l led contest , w i th designer clothes, professional 
choreography,scint i l lat ing make-up,eto// 

May your third be even more wonderful! 



Hemant Sachdev and Diwan Arun Nanda of Rediffusion, 
at the AirTel Indian Oaks horseracing event 

lAirlSI 
Express Yourself 

Technro-Ready 
Marketing 

and Services 

liiisincss Stamlanl 

Mumbai 
500,000 Customers today. Gunning for I Million very soon! 
Achieved wi th in just 18 months of operations, this milestone is ultra-mega, being a f irst in the 
cellular industry in India. Mumbai is also the fastest-growing 4th operator network in a metro 
and the fastest 500,000 in any 1800 MHz Circle. 

The superlative performance, which was announced at a gl i t ter ing function, reflects AirTel's 
desire to emotionally connect w i th the heart and soul of its customers. This phenomenal 
growth has fur ther renewed Bharti's resolve to make mobile telephony all the more exciting, 
enjoyable,affordable and happening. 

AirTel races with Indian Oaks! 

In Mumbai,AirTel announced a foray into the spor t of horse racing, by sponsoring the A i rTe l 
Indian Oaks premier horseracing event of the country, held at the wor ld famous Mahalaxmi 
Race Course. W i t h this initiative, AirTel became the f i rst telecom company in India to 
associate w i th the King of Sports. AirTel's 200 Nakshatra very-high-value customers were 
personally invited to witness top jockeys jostle for the grand prize of Rs 50,000, a C a r e 
Touch Nakshat raTrophy and a C i ta t ion . 

Turnaround Leadership 
Strategy 
Rajan Mittal addressedTeam Mumbai 
at a recently held Employees' 
C o m m u n i c a t i o n F o r u m which 
k i c k e d o f f t h e M u m b a i 
T u r n a r o u n d L e a d e r s h i p 
Stra tegy. 

It was an eye opener, where everyone 
felt rejuvenated and highly motivated 
to achieve even greater success in the 
future. 

l E M P L O y ^ ^ 

CONIMIJNI^ 

Rajan Mittal and Hemant Sachdev at the Employees' Communication Forum 
held in Mumbai recently 

Innovation be thy name! 

In yet another innovative value-addit ion,AirTel Mumbai recently launched the A i rTe l India 
Family Pack and Easy Charge.These were launched in Mumbai by Hemant Sachdev and 
Manoj Kohli. 

Bhart i signs a landmark agreement w i t h V S N L 

Globally renowned management guru. Dr. A. Parasuraman 
(from University of Miami, USA), with Adi Godrej (Chairman 
of Godrej) and Hemant Sachdev, at the Business Standard 
sponsoredTechno-Ready Marketing and Services Seminar 

Bharti Infotel signed a landmark 
agreement w i t hVSNL to share its 
National Long Distance (NLD) 
backbone. As per the agreement, 
VSNL wi l l have the r ight t o 
primari ly use 1,00,000 dark fibre 
Kms. of Bharti's N L D Ne twork , 
which is less than 20% of the N L D 
capacity current ly available w i th 
Bharti, for a payment of Rs. 500 
crore. For Bhart i Infotel, the 
agreement means higher revenues, 
reduc t ion in opera t ing costs, 
savings in f inance costs and 
significant improvement in cash 
flows. 
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Bryan Adams performing at the 
AirTel-sponsored concert 

Karnataka 
B r y a n A d a m s b r o u g h t t o India! 

It was an unparal leled t rea t fo r all hardcore Rock fans, qui te like a once- ln-a- l i fet ime event! 
Ai rTel sponsored Canada's most successful in ternat ional rock star, Bryan Adams, whose 
albums have sold more than 50 mi l l ion copies wo r ldw ide . AirTel customers could also 
download any o r all of his five favour i te songs as r ingtones :Evertything I do, Summer of 69,1 am 
ready, Cuts like a knife and Can't stop this thing we started. Two concer ts were held, one at the 
Palace Grounds in Bangalore, and the o the r at the pract ice grounds of Jawahar Lai Neh ru 
Stadium, N e w Delh i ,a t t ract ing c rowds in excess of 20,000 in each city. 

T h e A I I - N e w A i r T e l Mobi le Charging Stat ion 
India's f i rs t ever Mobi le Charging — — 
Station was launched at the 
B r y a n A d a m s s h o w i n 
F e b r u a r y 2 0 0 4 , a n d has 
s u b s e q u e n t l y r e c e i v e d an 
e n o r m o u s response. O f f e red 
to ta l ly f ree of charge, the pro jec t 
c o n t r i b u t e s pu re l y t o w a r d s 
brand building, and comes in t w o 
models, one fo r upscale malls, 
and the o the r fo r the lower-end 
markets. A t any given t ime, a 
s ingle charg ing s t a t i o n can 
charge 8 phones, fully equipped 
w i t h Siemens, Nokia, Samsung, 
Sony Ericsson and M o t o r o l a 
chargers. N o more Low Battery 
excuses for Bangaloreans any 
more!. 

An AirTel Mobile Charging Station at an upmarket shopping Moll 

INDIA ONE - BHARTIINFOTEL LTD ndiaOne 

The IndiaOne Stall at the New Delhi TTF 
- a 2nd Runner U(>! 

hn^ IndiaOne 
Call ing H o m e f rom overseas made easy 

The IndiaOne HomeTouch Internat ional Call ing Cards were 
showcased in February / March in Delhi, Mumbai, Bangalore and 
C h e n n a i , at t h e 

, T r a v e l a n d 
• T o u r i s m F a i r 

( T T F ) . The pre-
paid Card al lows 
t ravel lers t o call 
India f r o m abroad 

at very affordable rates. The IndiaOne stall at the 
N e w Delhi TTF received an overwhe lming 
response f rom both travel lers and travel agents 
alike,and was the 2nd runner up of the Best Sta l l 
award . 

IndiaO/ie 
HomeTouch Internotionol Cord 

Call Ind 

The convenient IndiaOne HomeTouch International 
Card - a boon for those travelling abroad 

Business Conferencing by Phone 
Your cl ient is in Mumbai ,your suppl ier is in Chennai ,your C O O is in Bangalore,and you are in 
Delhi . If all of you don ' t meet immediately, a major deal wi l l fall through.Thanks t o I n d i a O n e 
M e e t X p r e s s , a sophist icated audio-conferencing solut ion, you can conduct your all-
impo r tan t business meetings via te lephone, w i t h mul t ip le people at d i f ferent locat ions.And all 
you need is an exist ing landline o r mobi le, making it very cost-effect ive and an ideal so lut ion fo r 
organisations w i t h mul t ip le offices in India and abroad. 



jagbir Singh, Arun Bhardwaj, and Rajiv Sharma at 
the User Forum 2004 

>harti 

GE Phones - now 
Manufactured in India 
It's a pioneering agreement that's a 
f i rs t -of- i ts-k ind in India!. BTTL 
scripted a S t rategic Al l iance 
wi th At l inks (world's No. I in 
r e s i d e n t i a l t e l e p h o n y ) t o 
manufacture and distr ibute GE 
Phones in India. This exciting 
venture wi l l enable Bharti to go for 
5 mi l l ion phones in 2004-05, 
increasing its market share to 45%, 
up f rom 40%. Bharti Teletech also 
has plans on the anvil t o expor t I 
mil l ion GE phones in the next two 
years. 

Wayto go BTTL! 

Bhart i Teletech 
T h e B T T L Flag Flies High 

The Ludhiana Factoy has done it 
again... they have dispatched 12.76 
Lakh phones in the last fiscal, 
surpassing the earlier record (12.63 Lakh) achieved In 
2000-2001. This puts the Company well on the track to 
achieve its goal of 1.5 Mill ion phones in the very near 
future. 

Rakesh Mittal with Mr. Didier Goujard, MD, 
Atlinks, announcing the prst-of-its-kind 

manufacturing tie-up 

Data & Broadband Group 
Keeping in touch wi th Users 

Bharti Data and Broadband Group's f irst User F o r u m 2004 was held In Hotel Park 
Royal, New Delhi In February 2004, where key customers were appraised of the 
Company's decision-making processes, and were offered a platform to voice concerns, 
experiences and expectat ions.l t was a grand success wi th enthusiastic participation f rom 
Aviva Life Insurance, Daksh E-Services, NIIT.AIstom Systems, Cit i Financial and Hughes 
Communicat ions Ltd. Similar User Forums were later organised in Mumbai and 
Bangalore. 

T. N. Chaturvedi, the Hon'ble Governor of Karnataka, 
presents the Golden Peacock to Ashok Srivastava 

Truly Outstanding! 

Bharti Data & Broadband Group (DBG) has delivered extremely robust growth, 
wi th heightened profitabil ity. Its Gross Revenue rose by 205% over last year. 
N e t Revenue grew by 290%, whi le the E B I T D A j u m p e d by a phenomena l 
600% over last year. Amazing figures by any standards! BDG has finally come of 
age,and contributessignif icantly to the bo t tom l ineof BTVLand Infotel. 

It's all come about due to total teamwork and keeping a strong focus on people. 

Bhart i Heal thcare 
T h e G o l d e n Peacock perches on B H L 

The 14th World Congress on Total Quality (WCTQ) 2004, in 
Bangalore this January, deemed Bharti Healthcare winner of the most 
prestigious and coveted Go lden Peacock Na t iona l Qua l i ty A w a r d 
for 2003. It was presented by T. N . Cha turved i , the Hon'ble 
G o v e r n o r of Karnataka , to Ashok Srivastava. 

In theTop I 0 League 

The Inst i tu te of Cost and W o r k s Accountants of India recently 
declared Bharti Healthcare as one of the Top 10 manufacturing 
companies in India to achieve Excel lence in Cost Reduction. The 
Award was presented to the winners (10 In ManufacturingSector & 5 in 

Services Sector) at the National convention of ICWAI in February 2004. 
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Badh Agarwal, with Rohtash Mai, at the DSL Launch in 
MP&Chhattisgarh 

t*uchtel 

Infotel N o r t h 
W h e n A c h i e v e r s a c h i e v e 
m o r e 

W h e n many t o p ach ievers get 
together, things can only get in to t op 
gear! A n d that 's exact ly wha t 
h a p p e n e d , w h e n H R N o r t h 
organised a t r i p t o Hrishikesh fo r Top 
A c h i e v e r s o f t h e D e l h i a n d 
H a r y a n a t e a m s . They w e n t in 12 
batches, f r om November 2003 t i l l 
F e b r u a r y 2 0 0 4 , c o n s t i t u t i n g 
e m p l o y e e s f r o m v a r i o u s 
d e p a r t m e n t s . O n e w o r d b e s t 
descr ibed everybody's exper ience — 
Mind-b lowing ! 

The hills of Ut t ranchal , night camping, 
bonfires, raft ing on the Ganges... all 
of it added up t o make it the thrill of a 
lifetime! 

MP & Chhatt isgarh 
T h e W o r l d c o m e s t o M P & 
C h h a t t i s g a r h o n a l a n d l i n e ! 

Recently,Touchtel launched its high-speed In ternet 
service th rough Digital Subscriber Line (DSL) 
technology, under the brand nameTouchtel DSL, in 
the Ci rc le of MP & Chhatt isgarh. It's like a 
Broadband In ternet connect ion via a Landline, 
al lowing access t o data and voice simultaneously, 
w i t h dedicated bandwidth and speeds up t o 512 
Kbps! Truly s ta te-o f - the-ar t stuff in a package that 
offers an internat ional exper ience fo r its valued 
customers. Customers can now surf the net whi le 
making a voice call on the same line, and enjoy 24x7 
Cus tomer Care andTechnical Assistance. 

Announc ing the launch,Badr iAgarwal said, "DSL/s o 
broadband internet / data access technology riding on 
the state-of-the-art copper and fibre-based network. It 
is the most convenient and reliable way to stay 
connected." 

TheTopAchievers have a rolliclcingtime on the Ganges! 

I t ' s O f f i c i a l . . . C u s t o m e r C a r e N o r t h is N o . I 

Touchtel N o r t h team comple ted a hat - t r i ck when it was deemed the best in Cus tomer Care. 
N o t only do they have the C h a m p i o n s T r o p h y yet again, but they also won the most coveted 
cash prize of Rs. 1,00,000! The team graciously opined that the t rophy symbolises its in tent ion 
t o carry on the crusade t o achieve pefect ion. Congratulations once again to the entire North 
Team!! 

Infotel - Karnataka 
B e t t e r Q u a l i t y f o r G r e a t e r S a v i n g s 

Infotel Karnataka achieved the unique dist inct ion of being the F i rs t t o 
c o m p l e t e its Six S i g m a Projects , made possible th rough dedicated 
e f fo r t and hard w o r k . As a result, FR-related technical complaints (Black 
Belt pro jec t ) reduced f rom I I per 100 DELS t o 5.4 per 100 DELS, a 
potent ia l savings of Rs. 1.5 crores. Also, O G barr ing in K26 bil l ing cycle 
(Black Belt Project) came down f rom 25% t o I I %, a potent ia l annualised 
savings of 1.99 crores. And that's no t all. Instal lat ion-related complaints 
(Green Belt pro ject ) shot down f rom 1.08 per 100 DELs to 0.5 per 100 
DELs, fora potent ia l annualised savings of Rs. I 0 lakhs. 



TeleTech 

I n f o t e l - N o r t h 
Achieving Excellence 

Where there is a wil l , there is always a way. This powerful principle has been wonderful ly 
exemplified by Vinayagam, Manager IT, and his team, ably supported by Monicka Raj.Together, 
they integrated and implemented the Customer Information System (CIS), housing crucial 
customer information that is accessible anytime and anywhere. Badri Agarwal had 
recommended implementation of CIS across all Bharti Basic Services. A cert i f ication of 
recognit ion was presented by Dr.Jai Menon to Vinayagam, for achieving excellence in Internal 
Appl icat ion Development. 

Infotel - T a m i l Nadu 
Transforming to Seamless Efficiency 

In order to achieve the highest possible level of 
Customer Satisfaction,TeamTamil Nadu has evolved up 
to a Z o n a l S t ruc ture , enabling integrated work ing 
across functions / levels seamlessly and in an informal 
manner It has powered the achievement of several 
milestones - 1,00,000 tags, 1,00,000 NADs - and wi l l 
takeTeamTN to even greater heights. Chennai is being 
divided into 6 Zones and I CorporateTeam, while each 
upcountry town wi l l operate as a zone. 

T h e Futurist ic Gigabit E therne t 

This hi-tech interface between multiple offices wi th in a city is similar to a LAN or MAN, and is 
capable of providing voice and data services at Gigabit capacity, if need be. The exciting benefits 
are high uptime, lower cost of ownership and scalability. This benchmark is really special, as 
Touchte lTN is the f i rst Company to provide this service in India, wi thVetr i Software for Metro 
Ethernet being its f irst customer 

TeleTech India 
Rising to the Top of the 
Wor ld! 

Starting out as the 500th player is 
daunting indeed. Team TeleTech 
India has taken the challenge 
h e a d o n , s y m b o l i s e d by 

Standing Front (L to R) :Abhilasho Hans, Parag Mathur, Sunil Massey, Dr. M. B.Athereya, 
Mukesh GargAshish Chaturvedi 

Standing Bock (L to R): Arr^itabh Gupta, Sanjay Kapoor, Rakesh Vaidya, Sunil Korah, 
Sanjiv Gupta, Naresh Chandna 

Mission Everest, an externally facilitated offsite workshop held in 
Kathmandu, Nepal, in December 2003. Fuelling the proposed evolution of 
becoming No. I , the Vision and Mission were defined, outlining the 
Company's business goals and strategic blueprint. 

Vision : To be the wor ld No. I offshore business services provider for 
large enterprises, preferred by employees and valued by partners. 

Mission :To add value to our clients and help enhance their customers' 
experience,through world-class business services and solutions. 

Sitting (L to R): Sanjiv Gupta, Dr. M. B.Athreya, Sanjay Kapoor, 
Sunil Massey 

Standing (L to R) : Ashish Chaturvedi, Mukesh Garg, 
Parag Mathur, Rakesh Vaidya, Abhilasha Hans, Amitabh 
Gupto,Naresh Chandna, Sunil Korah bh^rti 14 



Rakesh Mittal with Sushmita Sen and her daughter, 
Renee,at the heartwarming function 

Bhar t i 'Goes to School' w i th Lisa Heydlauf 

Sushmi ta Sen and her daughter Renee launch 
Lisa's book - Go ing to School in India -
a heartwarming project supported by the 
Bhar t i Foundat ion. 

On 31st January, 2004, despite a rather chilly and overcast 
morning, nobody felt the cold! The eager and excited children 
who had f lown in from all corners of India (courtesy Indian 
Airlines) were so charged up wi th enthusiasm, their unbridled 
passion imparted a soft, warm feeling all around. 
Speaking on the occasion, Rakesh Mittal said,"The book Going 
to School celebrates children's right to education, and 
t h r o u g h th is unique endeavour, Bhar t i Foundat ion 
communicates a wor ld of possibilities for the future of India." 
The children were the real heroes at the launch ceremony in 
Chelmsford Club, New Delhi, compered by Siddarth Basu. 
Their eyes lit up as Sushmita recounted her personal 
experiences at school. Add to that the Puppet Show, Tattoo 
Painting, Finger Painting and a scrumptious buffet spread, they 
had the t ime of their lives! 

Going to School in India, is a book of stories for children 
about going to school, representing over 30 different kinds of 
schools and organisations, many religions and diverse 
backgrounds. Each story is a real story,filled wi th the hopes and 
dreams of children going to school. 

Lisa Heydlauff (the author) and N i t in Upadhye (the 
photographer) travelled for seven months across India, to 
compile the inspiring, heartwarming stories in the book. 
Royalties f rom the sale of the book wi l l suppor t 
communication initiatives to make going to school relevant to 
the lives of children. Have you boughtyour copy yet? 

Lisa Heydlauf, author of the 
book Coing to School in 
India 

lAirlSI 
Express Yourself 

C a t e r i n g t o a m i l l i o n Hear ts ! 
They may have started late, but they are shooting forward at incredible speed! Just imagine! 
Punjab, Haryana & H.P account for I mil l ion customers out of AirTel's 7 million customers 
across India.To grace the stupendous occasion,Anil Nayar made the grand announcement to 
all the employees during a monthly birthday bash at Mohali.Vinod Sawhny also congratulated 
Team AirTel, and T-
S h i r t s w e r e 
d i s t r i b u t e d t o 
everyone. 

A n i l a lso v i s i t e d 
A s h i a n a , w h e r e 
l e s s e r - p r i v i l e g e d 
children of a nearby 
slum are provided 
e d u c a t i o n a n d 
vocat ional t raining, 
with the support of 
Bharti. 

Anil Nayar distributing 
chocolates to the 

children at Ashiana 

Address your contributions, thoughts, articles, suggestions, write-ups, etc., to : 
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Delhi - 110 030. E-mail: corpcomm@bharti.com 
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